CUPRA Born

The first electric CUPRA, at -30ºC


The CUPRA Born undergoes final winter testing near the Arctic Circle prior to
its launch



A decisive development phase to ensure the instantaneous performance of
CUPRA’s first 100% electric car



More than 1,000 tests in which engineers put its cutting-edge technology,
dynamism and comfort to the test

Martorell, 07/04/2021. – Winter time just a few kilometres from the Arctic Circle. A
completely white land, where about 200 words are used to describe snow by the local
culture, with temperatures reaching 30 below zero and a circuit on a 6 km2 frozen
lake. The CUPRA engineers have spent two years testing the car on this harsh
environment, using cutting-edge technology to take the development of the CUPRA
Born to the highest level. Now in the final test stage before its launch, they are pushing
the brand’s first 100% electric car to its limits in the most difficult conditions.
- Electrical performance in extreme cold. This is a decisive phase in the development
of the CUPRA Born. The CUPRA team is subjecting the electric car to more than 1,000
tests in the coldest temperatures on the planet. The durability test consists in driving
30,000 kilometres day and night. The aim is to ensure that the CUPRA Born delivers
the best performance in any conditions.
- 100% CUPRA adrenaline. The dynamism of the first 100% electric CUPRA has been
a crucial aspect of its development. The Dynamic Chassis Control and the different
damper firmness settings are tested on a circuit on a frozen lake. The inner part of the
track is more polished, the outer part less so, in order to promote sliding. In this way,
the engineers ensure sportiness with no impact on the environment.
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- Braking precision. The CUPRA Born is put to the test on tracks that combine ice and
asphalt surfaces in different ways, which means different grip conditions. The CUPRA
team recreates the most difficult conditions. Sensors on all four wheels analyse each
type of terrain to find the balance that provides the most stable braking.
- Instant comfort. Because it is fully electric, the response of the CUPRA Born’s climate
control system is immediate. Even at -30ºC, the vehicle delivers the maximum level of
heating power from the very first second. Despite being almost 4,000 km away from
the Technical Centre in Martorell (Barcelona), the engineers used state-of-the-art
technology, such as 3D printers, to develop the air conditioning system. They
overcame several challenges; on the one hand, to create a silent system and, on the
other hand, an efficient one, in order to obtain the best feeling of comfort while
maintaining the highest level of autonomy.
- The CUPRA Born, coming soon. CUPRA’s first 100% electric car has successfully
completed each of more than 1,000 extreme tests. Its technology, performance,
dynamism, braking precision and comfort are no withstand for the most severe
climates.
The World Premiere of CUPRA’s first 100% electric model takes place at the
beginning of May.

CUPRA is an unconventional challenger brand based on stimulating style and contemporary performance that inspires
the world from Barcelona with progressive cars and experiences. Launched in 2018 as a stand-alone brand, CUPRA has
its own corporate headquarters and a racing car workshop in Martorell (Barcelona), in addition to a network of
specialized points of sale around the world.
In 2020, the brand maintained its upward trend with an 11% growth and 27,400 vehicles sold, thanks to the strong
performance of the CUPRA Ateca and the CUPRA Leon as well as the market entry of the CUPRA Formentor, the first
model uniquely designed and developed for the brand. In 2021, CUPRA aims to prove that electrification and
sportiness are a perfect match with the launch of the plug-in hybrid versions of the CUPRA Formentor and its first
100% electric model, the CUPRA Born. The CUPRA Tavascan will be the brand’s second all-electric model and will
reach the market in 2024.
CUPRA will participate this year in the off-road electric SUV's competition Extreme E. Moreover, it is also FC
Barcelona’s official automotive and mobility partner and World Padel Tour’s premium sponsor. The CUPRA Tribe is
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made up of a team of ambassadors who share the brand values , such as the German goalkeeper Marc ter Stegen, the
football rising star Ansu Fati, Hollywood actor Daniel Brühl, Swedish driver Mattias Ekström and four of the best padel
players in the world, among others.
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