
 

 

 

 

We dreamed it, we made it  
 

The dream comes true: CUPRA Tavascan will be a reality 

  

 The CUPRA Tavascan will reach Europe and overseas markets in 2024 

 The first all-electric SUV will be designed and developed in Barcelona 

 

Martorell, 23-03-2021  CUPRA always claimed that big dreams begin with a few 

believers, and its biggest dream has now been made a reality. 

Annual Press Conference 2021, CUPRA President Wayne Griffiths announced the CUPRA 

Tavascan in 2024.  

 

MEB platform, it will be designed and developed in Barcelona and 

will reach Europe and overseas markets in 2024,  said Griffiths. 

 

A dreamed car 

At the 2019 Frankfurt Motor Show, CUPRA unveiled the CUPRA Tavascan Electric 

Concept, which represented its vision of reinvented sportiness. Less than two years later, 

following the CUPRA Born that launches at the end of this year. 

 

Based on the Volkswagen Group MEB platform, the CUPRA Tavascan will be designed 

and developed in Barcelona and will reach Europe and overseas markets in 2024. Griffiths 

explained that the R&D team in Martorell is already working on the future series 

production car and engineers are being trained with new electrified skills to be ready for 

its development. 

 

Reinventing performance 

The CUPRA Tavascan Concept provides a unique vision of high-performance; the 

-electric powertrain that provides the 

thrill every CUPRA driver desires, with the celebrated quietness and efficiency the 

technology offers.  

 

Such stimulating style made the CUPRA Tavascan Concept achieve first place in the 

the Automotive Brand Contest. 

 

An ambitious vision 



 

 

 

 

amounted to around 900 million 

volume from 5% to 10%. 

 

CUPRA will also open doors to the most electrified countries and new markets. In 2022, 

the brand will start its operations in Australia as key move towards expanding in the Asia-

Pacific region. 

looking for new brands, there is a high middle-class income and it is a progressive 

society. We are confident that CUPRA can be successful in this country,  said Griffiths. 

 

 
CUPRA is an unconventional challenger brand based on stimulating style and contemporary performance 

that inspires the world from Barcelona with progressive cars and experiences. Launched in 2018 as a stand -

alone brand, CUPRA has its own corporate headquarters and a racing car workshop in Martorell (Barcelona), 

in addition to a network of specialized points of sale around the world. 

 

In 2020, the brand maintained its upward trend with an 11% growth and 27,400 vehicles sold, thanks to the 

strong performance of the CUPRA Ateca and the CUPRA Leon as well as the market entry of the CUPRA 

Formentor, the first model uniquely designed and developed for the brand. In 2021, CUPRA aims to prove 

that electrification and sportiness are a perfect match with the launch of the plug-in hybrid versions of the 

CUPRA Formentor and its first 100% electric model, the CUPRA Born. 

 

CUPRA will participate this year in the off-road electric SUV's competition Extreme E. Moreover, it is also FC 

 

Tribe is made up of a team of ambassadors who share the brand values, such as the German goalkeeper 

Marc ter Stegen, the Swedish driver Mattias Ekström and four of the best padel players in the world, among 

others. 
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